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Affiliate Marketing 
 

Introduction: 

 

What is an affiliate program? 

An affiliate program is an agreement in which a business pays another 

business or person ("the affiliate") a commission for sending qualified leads 

and/or sales their way. 

Each affiliate typically gets a unique web link (an "affiliate link") that can track 

user clicks, typically using cookies. 

There is such a thing as "cookie length" or "cookie life", which defines how long 

the cookie will be tracking the user's activity. For example, if a cookie has a 45-

day life, an affiliates referral needs to make a purchase within 45-days of 

clicking your affiliate link to get paid. 

Different Types of Affiliate Programs 

When choosing an affiliate program, you'll want to be mindful of the platforms 

your audience “hangs out on” — for example, does your buyer read blog posts, 

scroll Facebook, or use Google when researching new products? 

Understanding their online behavior will help you in selecting the best “type” of 

affiliate program.  

• Search affiliates 

With this program, freelancers or entrepreneurs pay their own money to 

promote your offer via search results or other online advertising 

platforms. Alternatively, they may produce high-ranking SEO content 

that gets discovered in search.  
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• Bloggers/influencers 

If there are bloggers/influencers in your industry who engage with your 

ideal client on a regular basis, you might want to consider developing a 

partnership. Tip – allow these affiliates a bit more creative freedom with 

HOW they will promote as they know the best ways to reach and 

engage with their own audience. 

 

• Review sites 

If you offer a product or service that is more expensive or niche, it's 

likely that your buyer may need to conduct research before purchasing. 

If this is you, it research top review sites related to your product or 

service, and reach out to the business or writer who published the piece, 

asking whether they'd be interested in providing an affiliate link to your 

product or service in the text. 

 

• Coupon sites 

If you're offering a new product or service that isn't popular yet, 

considering partnering with a coupon site.  

 

• Partner WoM Champions 

Carefully selected affiliates who receive a commission based on targeted 

introductions and referrals. (This can also be considered a referral 

partner) 

 

• Loyalty Portals 

Loyalty portals are companies that have a large membership base and 

are able to expose your offer as an advertiser to its members. 
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• Email marketing  

Partners include a URL from your site within the body of the email. 

Ensure that everything they do is CAN-SPAM compliant, and you won’t 

experience any issues.  

 

• Digital assets: 

Inclusion in digital assets such as long-form e-books, buyer guides and 

research whitepapers.  

 

• Traditional Media: 

These include TV, radio and print media which can be contracted on a 

CPA basis on a rev share.  
 

4 Key Components of an Affiliate Marketing Program 

• Vendor - This is the product or service company that creates the 
affiliate program as its their product/service being sold. 
 

• Marketer/Affiliate - The marketer is the person who needs to sell the 
affiliated products and services to earn commission on the items.  
 

• Deal qualifiers - The vendor and the marketer come at an agreement on 
what qualifies a successful sale.  
 

• Revenue sharing -Typically, the pay percentage may range between 3% 
to 50% of the product price, depending on the niche of industry, current 
brand notoriety and profit margin of the vendor that they can afford to 
share. 

 

How to Start an Affiliate Marketing Program 
 
*Reference Build Your Affiliate Program Activity 

1. Choose your type of program 
2. Onboard and/or generate/configured necessary software to execute 
3. Outline affiliate deal qualifiers 
4. Configure and solidify commission structure 
5. Begin outreach to secure affiliates 
6. Evaluate success and pivot  


