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Should You Write a Press Release? 
Are press releases still relevant in 2021, and, if so, should you write 
one? 

In 2020, I was often asked by clients, “are press releases still relevant”, 
or, “should I write a press release”? I have no doubt that these same questions 
will prove pertinent in 2021 as well, thus, I thought I’d share my answers 
publicly. 

Q: Are Press Releases still relevant? 

A: Yes. 

Q: Should you write a press release? 

A: It depends. 

Vague? Yes, but stick with me. Let’s backtrack real fast and start with the 
basics. 

What is Press Release? 

A press release is an official statement issued to the media providing 
information on a particular subject matter. The two primary goals of a press 
release, in short, are to a) control the narrative and b) have said statement or 
news picked up by the media and shared with the public. 
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Press releases are typically crafted by publicists, PR firms, or an in-house 
company representative familiar with media relations, and distributed 
electronically either via email, company website, or a public wire service such 
as PRWeb or Businesswire. 

Outlining essential news information – specifically, the who, what, where, when, 
how, and why – press releases are expected to follow a condensed and 
concise format while simultaneously piquing the interest of target publications 
and audiences. 

With today’s online landscape continuing to become more and more cluttered, 
some argue or question the effectiveness of press releases wondering if the 
tactic is dated entirely. 

So, what is it… 

Are Press Releases Still Relevant or Not? 

Yes, they are still relevant. 

Proof? Well, if they weren’t, why do countless companies spend thousands of 
dollars on press release wire services? 

Because many journalists still scan the wire daily. 

Because publishing on a paid wire guarantees at least some form of 
syndication. 

Because press releases can result in third-party coverage.  

Because press releases can still result in positive SEO. 

Further proof? Thousands of press releases are published daily – from small 
mom-and-pop shops to the world’s leading Fortune 500s. 

Now, while they may be relevant, do they always result in desired coverage? 
Unfortunately no, no they do not. 

So, Should You Write a Press Release? 

It depends. 

It depends on your company, your PR strategy, and your ultimate objective. 

The main argument for not writing a press release may be that for your 
company specifically, time would be better spent exerting effort elsewhere. 

Press releases work great for large companies that already have a substantial 
media following. Prime examples? Apple, Tesla, Pottery Barn, etc. These are all 
influential brands that the media already have proof that audiences care to 
read about, thus journalists pay close attention to any and all company news. 
For these industry giants, issuing a press release is an efficient and effective 
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means of controlling the narrative and guaranteeing news gets released to the 
masses. 

Now, a smaller lesser-known company, on-the-other-hand, may have a harder 
time getting a press release picked up. Why? Point blank, the media don’t 
know about them yet, and they may not be convinced the public cares to 
know their news. In this scenario, a press release serves more like an 
impersonal and formal blog post than a strategic way to reach the media. 

This is where my “it depends” answer comes from. Whether you should or 
should not write a press release depends on, as I mentioned above, your 
company, your PR strategy, and your ultimate objective. All in all, there are 
many factors that play into what is and is not considered strategic, most of 
which require true objectiveness. 

On the page to follow, you will find a basic press release template. There are 
TONS that you can download for free from the web, but this is how I have 

always personally structed releases. 
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[MAIN PRESS RELEASE HEADLINE] 

Subheading 

Dateline: [CITY, STATE, Month Date] — Intro [Briefly and explicitly state the 
information you need to share.] Include: 

• Who
• What
• When
• Where

Body paragraphs: 

1. [Background information]
a. Expand on intro details, also address the WHY.

2. Quote from relevant subject

Summary: [Wrap it up, restate a condensed version of the first paragraph 
takeaway and address the HOW.] 

Add CTA: [Call to Action] – Example, for media requests and interviews 
contact…. 

### 

[Boilerplate of Publishing Company] 

[Boilerplate of any Principle Partners mentioned] 

SOME EXTRA PRO TIPS: 

• Press releases should ideally be 1 to 1.5 pages. With the boiler plate they
may reach a full two pages. If you go past that, chop it down.

• Feel like you can’t chop it down? Integrate some much-needed info into
a quote to help reduce word count.

• Always hyperlink to your website the first time your name appears. Also
hyperlink to any partners appearing in the release.

• A press release is factual – NO fluff or sales speak allowed – stick to the
facts or it will be disregarded as a credible source.

• Save your press releases for BIG news. Produce too many, and they will
lose their meaning with the press.
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Q: Do I Need To Publish My Release On A Wire Service? 

A: No, it is not needed. However, if you have the capital available, it’s worth 
exploring the potential benefits. Continue below.  

Hard Costs for Wire Services: 

(These are independent hard costs of indicated distributors – I have hyperlinked to all sites so 
you can explore the benefits. These were last updated in March of 2020 so may be inaccurate, 

but it should be able to give you a starting idea of involved costs.) 

Business Wire: 
Annual Membership Fee: $0 
Per release cost – additional to annual membership:  
California distribution under 400 words: $490 (includes logo) 
(Every 100 words over is an additional $115 – images other than logo $450 add on) 
National distribution under 400 words: $940 (includes logo) 
(Every 100 words over is an additional $230 – images other than logo $450 add on) 

PRweb:  
$99-$389 per release 
https://service.prweb.com/pricing/?nav_location=main_menu 

PR Newswire: 
Annual Membership Fee: (If on autopay) $195 Annually 
Per release cost – additional to annual membership:  
Regional distribution under 400 words: $585 
(Every 100 words over is an additional $175) 
National distribution under 400 words: $835 
(Every 100 words over is an additional $260) 
Basic logo inclusion – additional cost – $375 

EReleases: 

“Buzz Builder” $299 
�  PR Newswire custom national distribution 
�  Subscribing journalists 
�  400 words & one target (your choice) 
�  WireWatch - your news guaranteed on 60+ media sites 

“Newsmaker” $399 
�  All Buzz Builder Distribution features 
�  Premium news outlets via PR Newswire 
�  500 words & two targets 
�  WireWatch - your news guaranteed on 90+ media sites 

“PR Pro”$499 
�  All Newsmaker features 
�  600 words & three targets 
�  PRTrue List of journalists 
�  WireWatch - your news guaranteed on 120+ media sites 


